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Abstract:

The tourism products specified on its complexity, immateriality, diversity and its
destination for all categories require the adoption of a specific approach in the field of
research and development linked to develop these products. The development of a digital
technology and the information and communication technology had a direct impact on the
development of the design methods, the presentation of tourism services and promotion of
these services quantitatively and qualitatively. This paper attempts an analysis of various
aspects of innovation in tourism generally, and in e-tourism particularly, focusing on the
role of information technology and telecommunications technology and their use in this
area.
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